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Vigasure nolesaler Self-Distributor
1998822000 arcent of Sales at inventory costs)

Labor 2.4 1.56 to 1.70
otalfOperating ‘! )
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1997':"
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ritem = $2.00
on dollars = $.50

S Other supermarket: $2.00 (COGS)
v $.50 to use elsewhere (promotion?)
v"Mark up 30% and charge $2.60 to consumer
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ﬂ Sloan 200:;;:1:al--éonference
{J S. SL ermarket Chains: '02-03

1 Wal-Mart $126.7 B
Supercenters +
Sam’s Clubs

2.Kroger $52.1 B

3. Costco Wholesale $38.0B
Corp.

4. Albertsons $35.7 B

5. Safeway $35.0

CR5 (1930) = 17’ CR5 (2003) = 50 The Food Industry Center
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TopioNnternational"Supermarket Chains:

Sompany country ] 2001 Net % Sales that
- Sales is grocery

1. Wal*Mart S ~ $218B 40
Z.Carrefour ran 62B 70
- | 3. Ahold ethl. 60 B 92
50 B 91
44 B 50
6. Albertsons | 38 B 90
7. Kmart USA 35B 37
8. Safeway USA 34 B 92
9. Costco USA 34 B 41
10. Tesco UK 34 B 90

Source: Food Institute Report 6/17/02



Jf]‘ﬁ:‘pfe“;‘/, savy, monopsony power?
1 of retailing and the food sector

/Locallregional, fresh, natural, healthy, upscale, unique

» Independents, small chains, store=brand, destination
shops, not competing on price.
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